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Abstract 

The research aimed to measure the impact of using virtual reality 

techniques on developing advertising product within the press 

institutions in the United Arab Emirates, and the research 

Community consisted of students of the Advertising Department at 

City University College of Ajman, and the study was applied in the 

second semester of the 2020 academic year .The current study 

relied on the experimental approach, the design of one group (pre 

and post), and the random research sample consisted of (35) 

students from the (third - fourth) levels of advertising 

specialization, where the participating students represented the 

experimental group that was exposed to the use of virtual reality 

programs in the design ,To implement the study, the researcher's 

suggestion model (PDGP) using virtual reality programs (Cinema 

4d) was applied to a group of the most prominent digital press 

advertisements in the UAE, and the tool (test) scale was used to 

collect data, and the One-Sample T Test was also used. For the 

purpose of statistical treatment, the results of the study resulted in 

statistically significant differences between the pre and posttest in 

favor of the post application in the motivation for innovation, after 

the experimental group was subjected to training on the use of 

virtual reality techniques in advertising design. Based on the 

research results, it is very important to move towards the use of 

smart virtual reality technologies in the design of digital 

advertising, in order to display innovative visual content 

commensurate with the nature and entity of the art of advertising  

Keyword 

Virtual Reality, 3D Advertising, 3D Design Philosophy  



 

 

   

   

 ـــــــــــــ            ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ
   

3 
 
 
  

 

 

 

PDGPCinema 4d

One-Sample T Test

 

 

 



  

  

 

  

     ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ            ـــ
  

  4 
 

 
 

 

 

◦



 

 

   

   

 ـــــــــــــ            ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ
   

5 
 
 
  

 

 

 



  

  

 

  

     ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ            ـــ
  

  6 
 

 
 

 

PHILOSOPHY OF 3D GESTALT PRINCIPLES) (PDGP

D DESIGN

 

 

 

 

 

PDGP

 

 



 

 

   

   

 ـــــــــــــ            ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ
   

7 
 
 
  

 

D DESIGN 

 

 

α≤0.05

 

 

 

D DESIGN

 

 

 



  

  

 

  

     ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ            ـــ
  

  8 
 

 
 

 

D DESIGN

 

 

ی

تمنیرك

 

 

D DESIGN

 

PDGP 



 

 

   

   

 ـــــــــــــ            ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ
   

9 
 
 
  

 

 

Theoretical Framework 

Virtual Reality Advertising 

Virtual Reality

VR

digital-uae/virtual-reality 2020 

Virtual Reality Technique

Rheingold 1991VR



  

  

 

  

     ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ            ـــ
  

  11 
 

 
 

 

chameleontour)2021 

The Concept of Virtual Reality 

Advertising 

VR

GoogleOculusSamsungSonyVR

adsoftheworld2020 

Philosophy of Virtual Reality 

Reality Virtual



 

 

   

   

 ـــــــــــــ            ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ
   

11 
 
 
  

 

 

Virtual Reality Journalism 

video

Sirkkunen2019 

 

 

 



  

  

 

  

     ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ            ـــ
  

  12 
 

 
 

 

 

 

Coca-Cola

Times Square

threekit2020

 



 

 

   

   

 ـــــــــــــ            ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ
   

13 
 
 
  

 

William2016

emaratalyoum2019

 

 

 

Gestalt

KafkaKohler-W

M. Wertheimer



  

  

 

  

     ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ            ـــ
  

  14 
 

 
 

 

 

 

 

 

 

                                                           
1

الواقع الإفتزاضي وتصوين الإعلاى  وىذه الطزيقة في الإدراك ىي ها دعى الباحث للزبط هابيي كل هي آلية   

 ثيزاً على الوشاىذ.الصحفي لوا لو هي وقع على الوشاىذ ، واستثوار الناتج الفني في تصوين أكثز واقعية وتأ
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