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دور شبكات التواصل الاجتماعي في التحريض على 

ظاهرة العهف في الملاعب الرياضية بمحافظات قطاع غزة: 
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 علاء الديو صلاح عيد
 المحاضر بكلية الإعلام جامعة الأقصى
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The role of social media in inciting violence in sports 

stadiums in Gaza Strip 

Alaa al-din Salah Eid 

Lecturer at Faculty of Media, Al-Aqsa University 

Abstract: 

This study aimed to investigate the role of social media 

networks in the spread of sports stadium violence. It focused on 

identifying the social media platforms that incite violence, 

revealing the electronic methods used through social media 

networks, and the types of digital responses towards them. The 

researcher used a descriptive method by applying the study on a 

random sample of 300 football fans in Gaza Governorates. The 

theoretical framework of the study was based on the Uses and 

Gratifications Theory to understand the gratifications achieved by 

sports fans through social media platforms, by exposing them to 

violent content before, during, or after sports matches. The study 

concluded that social media networks play a significant role in 

inciting football fans to engage in violence in sports stadiums, and 

that Facebook is the most commonly used social media platform to 

incite violence. Additionally, the majority of the sample were 

exposed to violent content through social media networks. The 

study recommends updating the penalties law of the Ministry of 

Youth and Sports, providing awareness courses to fan clubs 

through sports clubs, and allocating a prize for sports commitment 

by the Football Association. 

Keywords: social media networks, violence, sports stadium 
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