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The roles of public relations practitioners in the 

digital media environment in 

 the Kingdom of Saudi Arabia 

Survey Study 

Abstract 
This survey study aims to explore the roles of public relations 

practitioners in the digital media environment in the Kingdom of 
Saudi Arabia. The study addresses the radical transformations 
that public relations practices have undergone due to the digital 
revolution, focusing on analyzing how modern technologies such 
as artificial intelligence and big data analytics have impacted the 
performance of various roles of public relations practitioners. 

The study seeks to provide a comprehensive understanding 
of the roles of public relations practitioners by analyzing the impact 
of demographic and professional characteristics such as age, 
experience, and education on the nature of the roles they perform. 
It also aims to assess the extent to which current roles align with 
the requirements of Vision 2030 and the economic transformation 
in the Kingdom, and to explore the gaps between practitioners’ 
current competencies and the skills required to perform new roles 
in the digital age. 

The study relies on a theoretical framework based on role 
theory in public relations, focusing on identifying the key roles of 
public relations practitioners and understanding the changes in 
these roles in light of the digital media environment. The study 
also includes a critical review of previous studies that have 
addressed the roles of public relations practitioners in traditional 
and digital environments. 
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Through these objectives, the study seeks to provide insights 
and recommendations for developing public relations practice in 
the Kingdom of Saudi Arabia and enhancing the professional 
competence of public relations practitioners in the era of digital 
transformation. 

**Keywords**: Public relations roles, digital environment, artificial 

intelligence, big data, Vision 2030, Kingdom of Saudi Arabia. 
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 أولا: المراجع العربية

راتطح (. يحو الأييح انرقًيح: يدخلا نتقيق يتطهثاخ انعصر انرقًي. 6666عثدانعزيز, هاشى. )

 .78-55 ,انترتوييٍ انعرب

فووي  Cluster Analysis(. اسووتاداو لسووهوب انتحهيووم انعُقووو     6668انحهووواَي, يووا)ي. ) 

-469 ,انًجهح انعهًيوح نلاقتصوا  ا انتجوارج   تصُيف يحافظاخ )ًهوريح يصر انعرتيح. 

517. 

(. توظيووف اسووالم انتوالاووم اي)تًوواعي فووي يًارسووح اي اار انًهُيووح      6666عثووا , ايًوواٌ. ) 

 .422-383 ,نًصريح نثحوث ايعلاوانًجهح انهعلاقاخ انعايح. 

(. اسووووتاداو يًارسووووي انعلاقووواخ انعايووووح نوسووووالم انتوالاووووم  6668انًطيووور , عثوووودانر ًٍ. ) 

 .80-37 ,انًجهح انعهًيح نثحوث انعلاقاخ انعايح ا الإعلاٌاي)تًاعي. 

(. تثُووي يًارسووي انعلاقوواخ انعايووح نتعوولاو اي)تًوواعي فووي انًُظًوواخ 6666انصووي,ي,  .ووٍ. )

يح ان.عو يح:  راسح ي.حيح في إطار انُظريح انًو دج نقثول انتقُيح ااسوتادايها.  انحكوي

 . 182 - 143 ,انجًعيح ان.عو يح نتعلاو اايتصال 
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