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The Reality of Modernizing the Media Message and 
Its Effect on Values. 

Abstract 

This paper aimed to shed light on the media message and the 
ethical and professional standards required for its dissemination in the 
context of digital media, particularly under the dominance of technology 
and its influence on the message. The researcher employed a qualitative 
methodology, as it is considered the most suitable approach for the 
research phenomenon. The researcher prepared interview questions 
presented to the participants, which included 10 male and female 
journalists from Saudi digital journalism. This research is classified as 
qualitative, relying on the study of phenomena through in-depth 
individual interviews. The data was analyzed using thematic analysis 
with the assistance of the Word program. 

The data analysis process resulted in several findings and 
recommendations, the most important of which are: 

There are several standards and ethics adopted in the process of 
marketing the media message in digital journalism by the participating 
Saudi journalists, both male and female. The key values identified as 
pillars in today’s communication process are: reliability, credibility, 
integrity, impartiality, accuracy, relevance, and timeliness. The results 
also revealed several challenges that may hinder the application of 
professional standards in digital journalism, including the accelerated 
pace of news, competition between media platforms, the pursuit of fame 
and stardom, and the rush to keep up with events. The journalists 
emphasized the need to adhere to professional and ethical standards 
during the marketing of the media message. Consequently, the 
researcher recommends enhancing the use of qualitative methods in 
Arab and Saudi journalistic and media studies, especially concerning 
phenomena related to ethical commitments and standards in the digital 
transformation of journalism. The researcher also calls for further future 
research on the media message in light of digital dominance and the 
extent to which those responsible for it adhere to professional and 
ethical standards, by relying on mixed methods, both quantitative and 
qualitative, and using more than one research tool to generalize the 
findings in similar contexts. 

Keywords: media message, values. 
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 الأسئهت انًعيبر

 انىضىح 
 يب أهذاف انبحث؟
 يب انسؤال انبحثي؟

  انخأثيزاث
 انًنطقيت

 نىَ اخخيز انبحث اننىعي نلإجببت عن انسؤال؟
 نىَ يعذ انًنهج اننىعي انخيبر الأفضم نهبحث؟

 إجزاءاث انذقت 
 هم وثقج إجزاءاث جًع انبيبنبث بىضىح؟

 حًبيب؟هم أشكبل ححهيم انبيبنبث شفبفت 

 يب الإجزاءاث انًخخذة لاخخيبر انعينبث انخي حجيب عن سؤال انبحث؟ انخًثيم 

 دقت انخفسيز 
هم حعًقج في ينبقشت اننخبئج وربطهب ببننظزيبث ووصف علاقخهب 

 ببننخبئج انسببقت؟

  انخأيهيت ودقت
 انخقييى

 هم انذور انذي قبو به انببحث واضحب في انبحث؟
 وانًشبركين في انبحث بشكم سزيع؟هم قُيّى دور انببحث 

 هم ضًن انخقييى اننقذي نخطبيق نخبئج انبحث في سيبقبث يشببهت؟ قببهيت انخعًيى 
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