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Digital Marketing Ethics in New Media:
Challenges of Credibility and Trust Building
among Young Consumers in the Arab World over
the Last Five Years.

Hanan Hassan Sarouiji
Alaa Anwar Al-Farran

Abstract:

Title of the Study: Ethics of Digital Marketing in New Media:
Challenges of Credibility and Building Trust among Young
Consumers in the Arab World.

This study aims to analyze the relationship between digital
marketing ethics and the level of credibility and trust among young
consumers in the Arab world, focusing on transparency, disclosure
of paid advertisements, and data privacy protection. The study
adopted a descriptive analytical approach, collecting data from
500 respondents through an online survey, supplemented by
interviews with digital marketing experts.

The statistical analysis results indicate that 68% of young
consumers believe that brands adhering to ethical marketing
practices have higher credibility, which strengthens their trust in
these brands. Moreover, 72% of respondents expressed greater
trust in brands that ensure transparency in their advertisements.
However, 57% of respondents reported losing trust in digital
influencers who fail to disclose paid partnerships. Additionally,
72% of consumers stated that they avoid brands that do not
respect their data privacy.

The study recommends enhancing transparency in digital
marketing by ensuring clear disclosure of paid advertisements and
implementing robust consumer data protection policies. It also
calls for strict regulations requiring companies and digital
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influencers to disclose commercial partnerships. Furthermore,
awareness campaigns should be launched to educate young
consumers on digital literacy, enabling them to identify misleading
promotional content and make informed purchasing decisions.

Keywords: Digital Marketing, Marketing Ethics, Credibility,
Consumer Trust, New Media, Influencer Marketing, Data
Protection.
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